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AMER SPORTS CORPORATI ON'S FI NANCI AL STATEMENT BULLETI N 2005 (| FRS)
Sal onon acqui sition concluded. Oganic gromh exceeded targets.

- Aner Sports’ net sales grew by 32%to EUR 1,363.7 mllion (2004: EUR 1, 035.9
mllion). Salonon increased net sales by 25% Organic net sales growth
excl usive of Sal onon was 7%

- Earnings before interest and taxes (EBIT) anpunted to EUR 82.3 million
(100.5), including Salonobn’s 4 result of EUR 37.9 million and a EUR 52.8
mllion provision for reorgani zati on made at year’s end.

- The tax recognition of non-recurring itens related to the Sal onon acqui sition
reduced taxes for the period by EUR 38.5 mllion. The tax rate will return to
its ordinary level in 2006.

- Earnings per share were EUR 1.05 (0.96).

- In 2006, Amer Sports’ net sales are expected to be EUR 1.8 billion, with
Sal onon being included in the figures during the entire year (pro forma 2005:
EUR 1,732 million). Earnings per share in 2006 are expected to cone in at EUR
0. 90-1. 05.

- The proposed dividend is EUR 0.50 per share (0.50).

EUR million 2005 2004 Change, %
CONTI NUI NG OPERATI ONS

Net sal es 1,363.7 1,035.9 32
G oss profit 546. 6 435.8 25
EBI T 82.3 100.5 -18
Fi nanci al income and expenses -9.0 -3.5

Ear ni ngs before taxes 73.3 97.0 -24
Net result, continuing operations 75.2 68. 6 10
Di sconti nued operations - 14.0

Net result 75. 2 82.6

Ear ni ngs per share, continuing
operations, EUR

Ear ni ngs per share, discontinued
operations, EUR

1.05 0.96

- 0. 20

CEO Roger Tal erno:

“2005 was a historic year for Amrer Sports. We achieved our target of becom ng
the world’s No. 1 Sports Equi pnent Conpany, and mai ntai ned good profitability.
Qur maj or achi evenents were strong organic growh and the acquisition of the
Sal onon

“The Fitness Equi pnent Division had anot her successful year. Net sales rose by
20%to EUR 252.1 million. Net sales growmh was fueled primarily by direct sales
to maj or conmercial customers, and the conpany’s increased ability to deliver a
‘Total Product’ that addresses commercial facilities’ business needs. Gowh
significantly outpaced that of the industry.

“Team Sports continued to performwell and posted record earnings. Net sales
rose by 10%to EUR 203.8 mllion. O the product groups, sales growh was seen
particularly in baseball and softball bats. Sales grewin both the United States
and Japan. Wlson is the world’s leading brand in Anerican footballs with its
mar ket share of 78%



“Racquet Sports also broke all its previous earnings records. Its net sales rose
by 7% to EUR 225.4 mllion. WIlson’s sales of tennis rackets were up 9%
Wl son’s share of the global tennis racket market was 37%

“In the Golf Division, net sales declined by 4% Tough conpetition on the gl oba
gol f equi pment market continued. In Decenber, the CGolf Division kicked off the
realignnent of its global organization to increase operational efficiency and

| ower costs. W will continue to devel op our golf business and keep bringing
attractive products to market.

“W |l son’s organi zati on was realigned, with all its business units brought under
si ngl e managenent .

“Atom c’s net sales rose by 4%to EUR 214.0 mllion. Atom c was the gl obal brand
| eader in al pine skis. Atotal of 873,000 pairs of alpine skis were delivered in
2005. Atom c’s share of the world' s al pi ne ski market was about 19%

“Sports Instruments’ net sales were down 7% to EUR 72.0 mllion. Suunto
i npl enent ed an organi zati onal change and new nmanagenent stepped in

“Sal onon’s 4 net sales anounted to EUR 255.2 million. The bicycle conmponent
manuf acturer Mavic, which is part of Sal onbn, continued to enjoy a good sal es
trend, up 10%in 2005. At the end of Decenber, Sal onon |aunched a three-year
turnaround initiative that mainly concerned winter sports. Although the
restructuring is extrenely demandi ng for the organi zation, it has been well
understood that a nore conpetitive structure is required. The restructuring of
managenent and reductions in the organi zation have resulted in a sinplified
structure and clear responsibilities. In addition Sal onron and Atom c have
started to coll aborate closely to maxim ze synergies in winter sports

cat egori es.

“Amer Sports has established a sourcing initiative in Asia for all its brands.
By consolidating operations, the Goup seeks synergies in purchasing and
efficiency in the managenent of the supply chain process.

“Amer Sports is now the market | eader by a good margin in the world of sporting
goods equi prrent. W& have now reached this inportant target that we set for
ourselves a few years ago. New, nore anbitious targets nust now be put forward.
However, before we do that, Sal onon nust be integrated into Amer Sports.”

For further information, please contact:
M Roger Tal erno, President & CEQ tel. +358 9 7257 8210

M Pekka Paal anne, Senior Vice President & CFO, tel. +358 9 7257 8212

A press conference on Aner Sports’ financial results for 2005 will be held for
anal ysts and the nedia today at 3 pmFinnish time at Aner Sports’ Hel sink
headquarters (Mikel d&nkatu 91).



AVER SPORTS CORPORATI ON'S FI NANCI AL STATEMENT BULLETI N 2005
(1 FRS)

Amer Sports achieved its inportant target of outpacing growh in the industry.
Excl udi ng Sal onon, the Conpany grew by 7% on the previous year. Forei gn exchange
rates had no inpact on the trend in net sales.

Amer Sports expanded significantly when it acquired Sal onon’s busi ness and
brands from adi das- Sal onon AG Sal onon has been consolidated into the Goup’s
figures as from Cctober 1, 2005. Follow ng the acquisition, Amer Sports’ net
sales grew by 32% or EUR 327.8 mllion, to EUR 1,363.7 mllion (EUR 1, 035.9
mllion in 2004).

The fastest growmh was still seen in the Fitness Equi prment Division and its net
sal es grew by 20% The Racquet Sports Division and the Team Sports Division also
had an excellent year. Wnter Sports Division/Atomc grew by 4% in spite of the
difficult market conditions in North Anerica. Net sales in both the Sports
Instruments Division and the Golf Division declined.

Sal onon’s full-year pro forma net sales anbunted to EUR 623.5 nmillion (631.6).

Pro forma sales of Salonbn’s winter sports equi pnment contracted by about 6%in
2005. Net sales of apparel and footwear increased by 12% Mavic’s sales were up
10%

There was an organi zati onal change at WIlson in Novenber. Al of WIlson’s
busi ness areas - Racquet Sports, Golf and Team Sports - were brought under the
same nmanagenent.

At the end of Decenber, the Golf Division kicked off the realignnment of its
gl obal organization to increase operational efficiency and | ower costs. In the

United States, greater cohesion will be sought in the distribution strategy by
focusing on its major custoners in all distribution channels. In addition,
sourcing will be stepped up in the Far East, and the operations of the golf ball

factory in Humbol dt, USA, wll be downsized gradually.

A deci sion was made to set up a separate, centralized structure in order to
bol ster sourcing. The new organi zation, which is to be led fromAsia, will start
up in 2006.

NET SALES AND EBI T

Amer Sports’ net sales grew by 32%to EUR 1,363.7 mllion (EUR 1,035.9 mllion
in 2004). Foreign exchange rates had no effect on the trend in net sales.

Sal onon i ncreased net sales by 25% O ganic growh in net sales - not including
Sal omon - was 7%

Net sales by market area were as follows: the Anericas (including Latin
America), 50% EMEA (Europe, the Mddle East and Africa), 38% and Asia Pacific,
12% Sal es grew by 14%in the Anericas, by 59%in EMEA and by 46%in Asia

Paci fic.

The G oup’s EBIT anmounted to EUR 82.3 mllion (100.5). The effect of Sal onon on
the G oup’s result was EUR 16.7 nmillion negative. This included the fourth-
quarter result, which ambunted to EUR 37.9 mllion, a EUR 52.8 mllion provision
for reorgani zation and non-recurring itens associated with the acquisition.

Ear ni ngs before taxes anounted to EUR 73.3 million (97.0) and net profit to EUR
75.2 mllion (68.6). Earnings per share were EUR 1.05 (0.96).

Net financial expenses grew due to the Sal onon acquisition and anounted to EUR
9.0 million (3.5).



Taxes for the financial year were EUR 2.1 million positive (-28.1). The tax
recognition of non-recurring itens associated with the Sal onon acquisition
reduced taxes for the financial year by EUR 38.5 mllion.

Return on equity was 15.1% (18.7).
Q4 RESULT

The fourth quarter is the high season for winter sports, which thus accounts for
a larger share of the Goup’s net sales in Q4. Wnter sports accounted for 55%
(31) of the Goup’s total net sales during the fourth quarter. Atom c’s net

sal es amounted to EUR 85.9 mllion, while Salonmon’s net sales fromw nter sports
amounted to EUR 221.9 million.

The Fitness Equi pnent Division had a record-breaking fourth quarter. 4 net
sal es rose by 38%to EUR 80.7 million.

Amer Sports’ 4 net sales amounted to EUR 558.5 million (261.0). Sal onon
i ncreased net sales by EUR 255.2 mllion.

4 EBIT was EUR 13.2 mllion (33.9). Salonon’s effect on the Group’s earnings
was EUR 16.7 mllion negative. This included the fourth-quarter EBIT, which
amounted to EUR 37.9 million, a EUR 52.8 nillion provision for reorgani zation
and non-recurring itens associated with the acquisition. In addition,

reorgani zati on of the Golf Division resulted in expenses of EUR 4.7 mllion.
Atomic’s EBIT was EUR 19.0 mllion (20.5).

Earni ngs before taxes were EUR 7.8 million (33.0).
DI VI SI ONAL REVI EWS

The gl obal tennis market grew slightly. WIlson’s share of the gl obal market for
tennis rackets was 37% by the tine of the year-end. The Racquet Sports Division
achieved the best result in its history. Its net sales rose by 7% to EUR 225. 4
mllion. The products that particularly inproved sal es performance were tennis
rackets, 9% badm nton equi pnent, 40% and accessories, 12% Sales rose by 6%in
the Americas, by 6% in EMEA and by 9% in Asia Pacific. EBIT increased by 22%to
EUR 32.7 mllion.

The gl obal golf equi prent market grew slightly conpared with the previous year.
Tough conpetition on the global golf market forced equi pnent prices down as new
products were brought to market at an ever-faster rate. Net sales by the CGol f
Division declined by 4% to EUR 141.2 mllion. In Asia Pacific, sales rose by 8%
but decreased by 7% in the Anericas and by 6% in EMEA EBIT declined and was EUR
7.1 mllion in the red. EBIT contained a EUR 4.7 nmillion provision for costs
associ ated with the reorgani zati on program At the end of Decenber, the Colf

Di vi sion kicked off the realignnent of its global organization to increase
operational efficiency and | ower costs.

The market for Anerican football equipnment grew slightly in the United States in
2005. The basketball and basebal |l equi pment markets remai ned at 2004’s |evels.
Team Sports continued to performwell, breaking its previous earnings record.

Net sales rose by 10%to EUR 203.8 million. The products that particularly

i nproved sal es performance were baseball and softball bats; their sales

i ncreased by 33% Sales of Anerican footballs rose by 8% and gane apparel by
17% Sal es of basketballs fell by 7% O net sales, 87%were generated in the US
market. Sales outside the United States grew by 15% EBIT increased by 8% to EUR
26.5 mllion.



In addition to sales of racket sports, golf, and team sports equi pnment, gl oba
sal es of other products manufactured under |icense fromW]Ison totaled
approximately EUR 112 million. This license sales is not included in the Goup's
reported sal es.

The gl obal winter sports market remained stable in ternms of volunes but declined
slightly in value due to high conpetition on the supplier’s and retailer’s side.
Atomi c’s net sales rose by 4% to EUR 214.0 mllion. The fastest grow ng product
category was Atomi c ski boots with a growth index of 42% Sales of al pine skis
contracted by 4% Sales grew by 6% in EMEA and by 26%in Asia Pacific. Sales in
the Americas declined by 9% mai nly due to unfavorabl e weat her conditions during
wi nter 2004/05 in sonme inportant winter sports areas on the North American
continent. EBIT declined to EUR 22.2 million (29.6), mainly due to weakened
profitability in North America

The Fitness Equi pnent Division had anot her successful year. Net sales rose by
20%to EUR 252.1 million. Net sales growh was fuelled primarily by direct sales
to maj or conmercial customers, and the conpany’s increased ability to deliver a
“Total Product” that addresses conmercial facilities’ business needs. O net
sales, 79% were generated in the Americas, where sales increased by 18% Sales
in Asia Pacific grew by 25% on the previous year. Sales rose by 64%in Japan
EBIT i ncreased by 30%to EUR 31.1 mllion

Suunto’s net sales fell by 7%to EUR 72.0 million. Sales of Suunto’s electronic
sports instruments were weakened during the second half of the year by a | ack of
PCBs caused by a fire at a supplier’s prem ses. Deliveries are expected to
return to normal levels by the end of the first quarter of 2006. Sal es of diving
instrunments renai ned at the sanme level as in the previous year. Sales of Suunto
wristop conputers fell by 8%during the year under review. Wistop conmputers and
diving instruments accounted for 66% of Suunto’s net sales. The Anmericas
generated 36% of net sales and EMEA 53% Sal es declined by 19%in the Americas
and renai ned at 2004’s levels in EMEA. EBIT fell to EUR 3.4 mllion

Sal onon’s full-year pro forma net sales anmounted to EUR 623.5 nillion (631.6).
Sal onon has a | arge nmarket share in winter sports, in alpine, crosscountry and
snowboar di ng boots alike. Sales of winter sports equi pment contracted by about
6% in 2005. This was mainly due to the weak market in the United States, which
af fected sal es of both al pine skis and bindings. Retailers’ large inventories in
the United States burdened the whol e snowboardi ng equi pnent category, in which
sal es contracted by 10% Sales of crosscountry skiing equi pment rose by 8%

Sal onon has retained its |eading position in various footwear categories. Net
sal es of apparel and footwear, including Arc’teryx, grew by 12% Mavic’s sal es
i ncreased by 10%in 2005. Full-year pro forma EBI T excl usive of non-recurring
items anpunted to EUR 18.1 million (22.3).

CAPI TAL EXPENDI TURE

The G oup’s capital expenditure on fixed assets totaled EUR 26.8 mllion (16.3).
Sal onon's 4 capital expenditure on fixed assets totaled EUR 8.0 million. The

G oup’s depreciation was EUR 20.1 mllion (16.1).

RESEARCH AND DEVELOPMENT

EUR 39.4 million (31.3) was invested in research and devel opnent, from which
Sal onon represented EUR 7.9 mllion. R& totalled 2.9% of net sales.

FI NANCI AL PCSI TI ON AND CASH FLOW

The G oup’s net financial expenses grew due to the acquisition of Sal onon and
amounted to EUR 9.0 mllion during the financial year (3.5).



Fol l owi ng the acquisition of Sal onmon, the G oup’s net debt rose substantially,
anmounting to EUR 601.0 mllion at the end of the financial year (EUR 133.2
mllion on Dec. 31, 2004). In Decenber 2005, the Conpany agreed with a syndi cate
of 18 banks on a credit facility amounting to EUR 575 million that will mature
at the end of 2010. At the turn of the year, EUR 250 million of the facility had
been drawn down, and the undrawn binding credit facility anmounted to EUR 325
mllion.

The Conpany raised the anbunt of the domestic conmercial paper programutilized
for short-termfinancing to EUR 500 mllion in Septenber 2005. Commercial paper
is used as the Conpany’s main financial instrunent, with long-termcredit
facilities ensuring the availability of financing.

Cash flow fromoperating activities after interest and taxes was EUR 96. 4
mllion (33.2). Net cash flow frominvesting activities, including the Sal onon
acquisition, was EUR -471.6 mllion (-8.4). Dividends totaling EUR 36.0 m | lion
wer e paid.

Liquid assets anbunted to EUR 48.7 mllion at year'’s end.

The equity ratio declined to 31.8% (55.5% and gearing was 112% (299% .
PERSONNEL

At the end of the year, the Goup had 6,667 enpl oyees (4, 066), of whom 2, 607
wor ked for Sal onon. The Group had an average of 4,968 enpl oyees (4,174) during
t he year.

Dec. 31, 2005 Dec. 31, 2004

Racquet Sports 588 589
ol f 598 694
Team Sports 728 607
W nter Sports/Atomc 833 847
Fi t ness Equi pnment 733 745
Sports Instruments 527 532
Sal onon 2, 607

G oup Headquarters 53 48
Di sconti nued operations - 4
Tot al 6, 667 4,066

At year’s end, the parent conpany Amer Sports Corporation had 53 (48) enpl oyees,
wi th an average of 51 (47) enployees.

At the end of the year, 1,938 of the personnel were enployed in the United
States, 1,602 in France, 655 in Austria, 373 in Finland and 2,099 el sewhere.

PARENT COVPANY’S BOARD OF DI RECTORS AND AUDI TOR

In accordance with the Nomi nation Cormittee's proposal, the Annual Ceneral
Meeting held on March 16, 2005, confirmed that the nunber of Aner Sports
Corporation’s Board nenbers shall be seven. Felix Bjorklund, IIkka Brotherus,
Pekka Kai nul ai nen, Tuono Lahdesndki, Tino Maasilta, Anssi Vanjoki and Roger
Talermo (CEO) were re-elected as nmenbers of the Board of Directors until the end
of the 2006 AGM

At its nmeeting following the AGM the Board of Directors el ected Pekka

Kai nul ai nen as Chairman and |1 kka Brotherus as Vice Chairman. Pekka Kai nul ai nen
(Chairman of the Committee), Anssi Vanjoki, and Felix Bjorklund were el ected as
menbers of the Rermuneration Committee. Felix Bjorklund (Chairman of the
Conmittee), |lkka Brotherus, and Tino Maasilta were el ected as nenbers of the



Nom nation Conmittee. Tuono Lahdesméki (Chairman of the Committee), Ilkka
Brotherus and Tino Maasilta were el ected as nenbers of the Audit Commttee.

The AGM el ected Pricewat er houseCoopers Oy, Authorized Public Accountants, to act
as the Conpany’s auditor. The auditor in charge of the audit is M Gjran
Li ndel |, Authorized Public Accountant.

AMER SPORTS’ SHARES AND SHAREHOLDERS

At the close of 2005, the Conpany had 14, 588 regi stered sharehol ders. 54.67%
(48% of the shares were owned by foreigners.

During the 2005 cal endar year, a total of 55,9 mllion Arer Sports shares were
traded on the Hel sinki Stock Exchange to a total value of EUR 819.9 mllion, and
0.2 mllion shares were traded on the London Stock Exchange (Jan. 1-June 24,
2005) to a total value of EUR 2.2 million. The share turnover was 78.34%in

Hel sinki and 0.23%in London, or a total of 78.57% The nunber of ADR
certificates in issue at the turn of the year was 256, 318.

The listing of Aner Sports Corporation’s shares on the London Stock Exchange
ended on June 24, 2005.

At the close of the year on the Hel sinki Stock Exchange, the last trade in Aner
Sports Corporation shares was done at a price of EUR 15.73, representing a rise
of 22.4% during the year. The high for the year on the Hel sinki Stock Exchange
was EUR 17.09 and the | ow EUR 12.32. The average share price was EUR 14. 65

The Conpany had a market capitalization at the end of the year of EUR 1,124.2
mllion (917.7).

In February, Franklin Resources Inc announced that the total nunber of shares
hel d by the funds and individual investors under its control represented 5.14%
of Amer Group Plc’s share capital and votes. In Cctober, its holding fell bel ow
5%to 4.73%

The hi ghest price of the 2002 warrants on the Hel sinki Stock Exchange was EUR
17.00 and the |l owest EUR 7.00. In 2005, a total of 0.2 mllion warrants were
traded at a total price of EUR 2.2 mllion

65, 250 new shares were subscribed for with the 2002 warrants, of which 47, 850
were registered during the report year at a total price of EUR 0.2 mllion, and
the remaining 17,400 were entered in the Trade Regi ster on February 7, 2006.

The warrants of the 2003 warrant schene for Aner Sports Corporation’s key

enpl oyees will be made available for trading on the Main List of the Helsink

St ock Exchange as from January 12, 2006. There are a total of 159,999 warrants.
Each warrant entitles its bearer to subscribe for three Aner Sports Corporation
shares. The subscription price with the warrants is EUR 12.63 per share. The
share subscription period with the warrants began on January 1, 2006 and ends on
Decenber 31, 2008. A total of 479,997 shares can be subscribed for with the
warrants and the share capital can be raised by a maxi nrum of EUR 1,919, 988.

The AGM approved a new warrant schene. The warrants will be used as long-term

i ncentives for G oup managenent in 2005-2009 in accordance with the growth and
profitability targets set by the Conpany’s Board of Directors. Warrants will be
granted to Group nanagenent after the publication of the 2007 financia
statenments. The warrant subscription period was fromApril 10 to June 30, 2005.
The share subscription price is EUR 14.86. The share subscription period will be
from March 1, 2008 to Decenber 31, 2009



The AGM approved the proposal that the Board of Directors be authorized to

deci de on the buyback and di sposal of Amer shares. The authorization concerns a
maxi mum of 3,570,993 shares, representing 5% of the Conpany’s registered share
capital as at March 16, 2005. The Board of Directors did not use these

aut hori zations in 2005. The authorizations will be valid until the Annua
Ceneral Meeting in 2006, or for no |onger than one year fromthe date when the
Annual CGeneral Meeting nade the decision. At the end of the year, the Conpany
did not possess any of its own shares.

The Conpany’s share capital total ed EUR 285, 870,840 and the total nunber of
shares in issue was 71,467,710 on Decenber 31, 2005.

At the end of the report year, the Board of Directors had no outstanding
aut hori zations to issue shares.

NEW TRADE NAME

The AGM adopted the Board’s proposal to anmend paragraph 2 in Article 1 of the
Conpany’s Articles of Association as follows: “The Conpany’s trade nane is Amer
Sports Oyj in Finnish and it is domciled in Helsinki. In English, the Conmpany’s
trade nanme is Amer Sports Corporation.”

ACQUI SI TI ON OF SALOVON

The G oup expanded substantially when it acquired the operations and brands of
Sal onon from adi das- Sal onron AG The transacti on was concl uded on COct ober 19
2005.

Sal onon has been consolidated into the G oup’s financial figures as from October
1, 2005. Salonmobn’s fourth-quarter net sales anmounted to EUR 255.2 million

The debt free purchase price was EUR 496.9 million, of which EUR 460.0 mllion
had been paid by the end of the financial year. Aner Sports financed the
transaction with debt, which raised gearing to 112% at the end of 2005.

The fair value of the acquired net assets was EUR 530.9 nmillion, of which EUR
208.1 million conprised the trademarks and patents of Sal onon, Mavic and
Arc’teryx. The acquisition generated EUR 55.4 million in negative goodw ||,

whi ch was recognized as inconme in the financial year. The recognition of the

di fference between the fair value and cost of the inventories, as required under
| FRS, reduced EBIT for the financial year by EUR 57.2 mllion

The negative goodwi || was due to the weak devel opnment of Sal onbn’s wi nter sports
busi ness; a turn-around program has been kicked off to inprove it. To this end,
a provision of EUR 52.8 million was recorded during the financial year.

On Decenber 20, 2005 Sal onon | aunched a three-year turnaround initiative to
ensure Sal onmon’s future conpetitiveness. The restructuring will inpact on
approxi mately 400 jobs, mainly in France. O her neasures include the

reall ocation of the production of Sal onmon skis and Atom c ski boots to ensure
the optimzation of Goup benefits. Aner Sports expects to realize annual cost-
savings in excess of EUR 40 mllion by the end of 2008.

I f Sal onron had been consolidated into Aner Sports as fromthe begi nning of 2005,
full-year pro forma net sales would have amounted to EUR 1,732 mllion and EBIT
excl udi ng non-recurring Salonon itens would have been EUR 117.1 mllion



W LSON RESTRUCTURES | TS ORGANI ZATI ON

Chris Considine was appointed President of WIson effective as of Novenber 10,
2005. He will be responsible for the Golf, Racquet Sports and Team Sports
Divisions, as well as Aner Sports North Anerica Services organization, which

i ncludes logistics, IT, legal, tax and finance.

On Decenber 28, 2005, WIson CGolf kicked off the realignnent of its globa

organi zation to increase operational efficiency and | ower costs. Changes and
personnel cuts were made i n nanagenent, sales and administration. In the United
States, WIlson Golf will seek greater cohesion in its distribution strategy by
focusing on its major custoners. In addition, sourcing will be stepped up in the
Far East, and the operations of the golf ball factory in Humbol dt, USA, wll be
downsi zed gradual ly.

PRESI DENT OF SUUNTO APPAO NTED

Juha Pinomaa has been appointed President of Suunto Oy effective as of Septenber
1, 2005. He is responsible for the business operations of Sports Instrunments.

EVENTS FOLLOW NG THE YEAR END

The warrants related to the year 2003 warrant schene for Aner Sports
Corporation’s key enployees was made available for trading on the Main List of

t he Hel si nki Stock Exchange as of January 12, 2006. The total nunber of warrants
is 159, 999.

On January 27, 2006, Franklin Resources |Inc announced, in accordance with
section 9 of Chapter 2 of the Securities Market Act, that the total nunber of
shares held by the funds and individual investors under its control represented
5.02% of Amer Sports Corporation’s share capital and votes.

Pursuant to the ternms and conditions of Aner Sports Corporation’s 2004 warrants,
t he unexerci sed 188, 350 warrants were annulled on Decenber 31, 2005 and

regi stered on January 30, 2006. A total of 261,650 warrants were granted to Aner
Sports’ key enpl oyees in accordance with the decision of the Board of Directors.
100, 000 warrants remain to be used in connection with possible future

acqui sitions and other MSA arrangenents.

QUTLOK FOR 2006

Amer Sports is the world’s No. 1 sports equi pnent conpany. Its solid position in
the sports equi pnent market, nean that Aner Sports has a stable platformfrom
which to develop its operations further in line with its strategy.

Demand for sports equi pnent was good in 2005. The Conpany estinmates that the
trend in demand for sports equipnent will be steady in 2006.

In 2006, Amer Sports’ net sales are expected to EUR 1.8 billion, with Sal onbon
being included in the figures during the entire year (pro forma 2005: EUR 1,732
mllion). Earnings per share in 2006 are expected to cone in at EUR 0.90-1. 05.
The tax rate will return to its ordinary level in 2006.

2006 is a transitional year for Salonon. Substantial earnings inprovenents are
expected in 2007 and 2008.

PROPCSED DI VI DEND
Amer Sports seeks to be viewed as a conpetitive investnment that increases

shar ehol der val ue through a conbi nati on of dividends and share price
performance. The Conpany therefore pursues a progressive dividend policy
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reflecting its results, with the objective of distributing a dividend of at

| east one third of annual net profits.

The Board of Directors will propose that a dividend of EUR 0.50 (2004: EUR 0.50)

per share be paid for the 2005 financia
for the financial year.

CONSCLI DATED RESULTS, | FRS
EUR mllion

CONTI NUI NG OPERATI ONS

NET SALES

Cost of goods sold

GROSS PROFI T

Li cence incone

O her operating incone

R&D expenses

Selling and marketing expenses

Adm ni strative and ot her expenses
Non-recurring itens related to Sal onon
acqui sition

EARNI NGS BEFORE | NTEREST AND TAXES

Fi nanci ng i ncome and expenses

EARNI NGS BEFORE TAXES

Taxes

M nority interest

NET RESULT FROM CONTI NUI NG OPERATI ONS

DI SCONTI NUED OPERATI ONS
Net result from di scontinued operations

NET RESULT

Ear ni ngs per share,
operations, EUR
Ear ni ngs per share,
operations, EUR
Ear ni ngs per share,
operations, EUR
Ear ni ngs per share,

conti nui ng
di l uted, continuing
di sconti nued

di | ut ed,

di sconti nued operations, EUR

Adj ust ed average nunber of shares in

issue, mllion

Adj ust ed average nunber of shares in
i ssue, diluted, mllion

Equity per share, EUR

ROE, % *)
Average rates used:

*) based on total net

EUR 1.00 = USD

result

2005

1363.
-817.
546.
16.
10.

- 39.
- 302.
- 94,

- 54,
82.
-9.
73.

- 0.
75.

75.

1

1

71.

72.

W o B~ BDBADNOOPF N

NNEFP WO WO

2

05

04

4

0

7.46

15.

1

1.24

2004

1035.
- 600.
435.

14.

-31.
- 245,
- 76.

= 0l W W w ok ©

100.
- 3.
97.

- 28.
- 0.
68.

O Wk O 01U,

14.0

82.6

0. 96

0. 96

0. 20

0. 20

71.1

71.3
6.41
18. 7
1.24

representing 48% of the profit

Change %

32

25

-18

-24
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NET SALES BY BUSI NESS AREA

Racquet Sports

Gol f

Team Sports

W nter Sports/Atomc
Fi t ness Equi pnment
Sports Instruments
Sal onon

Net sales, total

EBI T BY BUSI NESS AREA

Racquet Sports

CGol f

Team Sports

Wnter Sports, Atomc
Fi t ness Equi pnment
Sports Instruments
Sal onon

Headquarters

EBIT, tota

GEOCGRAPHI C BREAKDOWN OF NET SALES

2005

Arreri cas 679.9
EMVEA 521.0
Asia Pacific 162. 8
Tot al 1363. 7

CONSOLI DATED CASH FLOW STATEMENT

Net cash fromoperating activities
Net cash frominvesting activities
Net cash fromfinancing activities

D vi dends paid
| ssue of shares

Change in interest-bearing liabilities

2005
225,
141.
208.
214.
252.

72.
255,

1363.

~NDNO Rk OO0 N DM

2005
32.
-7.
26.
22.
31.

- 16.
-9.
82.

W o ~NDARPRNOO RN

2004
597.1
327.2
111.6

1035.9

Net increase/decrease in cash and cash

equi val ents

Cash and cash equival ents at

Cash and cash equivalents at 31 Dec

2004 Change %
210.3 7
147.7 -4
185.0 10
205.6 4
210.1 20

77.2 -7

1035.9 32
2004 Change %
26.9 22

0.5 -

24. 6 8

29.6 -25

23.9 30

8.0 -58
-13.0 -
100.5 -18

Change %
14
59
46
32

2005 2004

96. 4 33.2

-471.6 -8.4

-36.0 -33.2

0.7 3.2
441. 3 -4.7

30.8 -9.9

17.9 26.9
48. 7 17.0

11



CONSOLI DATED BALANCE SHEET, |FRS

Asset s

Goodwi | |

O her intangible non-current assets
Tangi bl e non-current assets

QG her non-current assets

I nventories and work in progress
Recei vabl es

Cash and cash equival ents

Asset s

Sharehol ders’ equity and liabilities
Shar ehol ders’ equity
Long-terminterest-bearing liabilities

O her long-termliabilities
Current interest-bearing liabilities
O her current liabilities

Provi si ons

Sharehol ders’ equity and liabilities
Equity ratio, %
Cearing, %

EUR 1.00 = USD

CONSOLI DATED STATEMENT OF CHANGES | N SHAREHOLDERS’

Fund
for T
Shar e Pre- own |
capi - mum sha- d
t al f und res r
Bal ance at
1 Jan 2004 97.8 185.5 -24.9
Warrants
exer ci sed 1.3 1.9
Cancel | ati on
of own
shares -3.9 3.9 24.9
Bonus i ssue 190.5 -190.5

Transl ati on
di fferences
Cash fl ow
hedges

Di vi dend

di stribution
Warrants

rans-
ation
iffe-

ences

-33.8

-14. 6

31 Dec 2005

311.
217.
113.
58.
301.
635.
48.
1686.

W NP ONARE N

536.
256.
18.
393.
378.
104.
1686.

W kFk W ot oONDN

31.8
112
1.18

Fair
va-
| ue
and
ot -
her
re-

ser -
ves

Re-
tai-
ned
ear -
ni ngs

1.6 193.3

-24.9

-1.5

-33.0
1.9

EQUI TY,

31 Dec 2004

284,
4.
89.
20.
154,
260.
17.
830.

OO0 O O b~ N DON

461.
27.
12.

123.

182.
23.

830.

g O 01k O Fr W

55.5
29
1.36

| FRS

M no-
rity
i nte-

Tot al

419.5 3.

3.2

rest

0

12

Tot al
shar e-
hol der

SI
equity

422.5
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Change in
mnority

i nt er est
Net result
for the
peri od

Bal ance at
31 Dec 2004 285.7 0.8
Warrants

exer ci sed 0.2 0.5
Transl ati on

di fferences

Cash fl ow

hedges

Di vi dend

di stribution

Warrants

Change in

mnority

i nt er est

Net result

for the

peri od

Bal ance at

31 Dec 2005 285.9 1.3

-48. 4

34.2

-14.2

82.

0.1 219.
-0.7

- 36.

1

75.

-0.6 260.

CONTI NGENT LI ABI LI TIES AND SECURED ASSETS, CONSCLI DATED

Charges on assets
Mor t gages pl edged
Quar ant ees

Liabilities for
agreenent s

OGher liabilities

| easing and renta

There are no guarantees or contingencies given for the managenent of the
t he sharehol ders or the associ ated conpani es.

conpany,
DERI VATI VE FI NANCI AL | NSTRUMENTS

Nomi nal val ue

For ei gn exchange forward contracts
Forward rate agreenments

Interest rate swaps

Fair val ue

For ei gn exchange forward contracts
Forward rate agreements

Interest rate swaps

31 Dec 2005
2.8
4.6
7.1

60. 4
52,9

31 Dec 2005

404. 2
200.0
277. 2

-5.5
0.1
-0.1

82.6

458. 1 3.2

0.7
34.2
-0.7
-36.0
1.3

0.0 0.2
75.2

532. 8 3.4

31 Dec 2004

7.1

2.7

40. 3

29.4

31 Dec 2004

224.0

36.7

10. 6

82.

461.

34.

- 36.

75.

536.
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QUARTERLY NET SALES

I Il 11 IV I
EUR m|lion 2005 2005 2005 2005 2004
Racquet Sports 61.0 62.0 56. 6 45. 8 58.7
ol f 47. 4 44. 6 26.5 22. 7 48. 6
Team Sports 63.9 45.7 43.0 51.2 61.5
W nter Sports/
At omi c 26.5 7.8 93.8 85.9 28.9
Fi t ness
Equi prment 59.0 54.5 57.9 80.7 55.1
Sports
I nstrunents 20.0 18.6 16. 4 17.0 18. 8
Sal onon - - - 255.2 -

Net sal es, total 277.8 233.2 294.2 558.5 271.6
Net sal es,
total, pro forma 385.0 304.9 483. 6 558. 5 390.9

QUARTERLY EBIT

I Il 11 IV I
EUR m|lion 2005 2005 2005 2005 2004
Racquet Sports 9.0 9.7 7.3 6.7 7.2
ol f 4.5 0.8 -3.5 -8.9 3.2
Team Sports 12.6 5.7 3.1 5.1 12.3
W nter Sports/
At omi ¢ -8.4 -12.1 23.7 19.0 -5.1
Fi t ness
Equi prment 5.8 4.6 7.1 13.6 9.5
Sports
I nstruments 1.7 1.5 0.9 -0.7 1.8
Sal onon - - - -16.7 -
Headquarters -3.7 1.9 -3.1 -4.9 -1.5
EBI T, total 21.5 12.1 35.5 13.2 27. 4
EBIT, total
pro forma -3.0 -11.2 63.5 67.8 9.9

I
2004

57.5
50.1
42. 7

46. 3

20.7

224.9

293.9

- 4.
5.

w o

-23.5

11
2004

54.8
27.9
38.8

88.6

50.1

18. 2

278. 4

476. 8

-3.0
33.9

69.4

14

IV
2004

39.3
21.1
42.0

80.5

58.6

19.5

261.0

505. 8

IV
2004

-2.9

20.5

-4.0
33.9

67.0

Al forecasts and estimates presented in this report are based on managenent’s

current judgnent of the econom c environnent and the actua
significantly different.

The Annual Report will be published during week 9. In 2006, Aner

reports will be released on May 2, August 3 and Cctober 25.
AMER SPORTS CORPCRATI ON

Board of Directors

For further information, please contact:

M. Roger Talerno, President & CEQ, tel. +358 9 7257 8210

Sports’

results may be

M. Pekka Paal anne, Senior Vice President & CFO tel. +358 9 7257 8212

AVER SPORTS CORPORATI ON
Communi cati ons

interim



Ms. Maarit M kkonen
Conmuni cati ons Manager
Tel . +358 9 7257 8306,
WWW. anmer sports. com

DI STRI BUTI ON

Hel si nki Stock Exchange
Maj or nedi a

WWW. anmer sports. com

e-mail :

maarit.m kkonen@ner sports. com
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