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SALOMON EXPANDS AMER’S PORTFOLIO

In May, Amer Sports made a major announcement to the sports equipment industry:
Amer is acquiring Salomon. After the acquisition, Amer Sports and Salomon will be the
world’s leading sports equipment manufacturer when equipment is included and not
apparel.

Amer Sports’ and Salomon’s combined net sales will total about EUR 1.7 billion, of
which Salomon accounts for EUR 650 million. Salomon complements Amer’s range of
products and sports perfectly. These two companies and their brands also fit together
in geographical terms, balancing out our operations.

Salomon is the global leader in “freedom action sport” equipment and brings with
it new products for both summer and winter sports. The acquisition includes not only
Salomon, but also the Salomon brand family:

Salomon: winter sports (alpine and crosscountry skiing and snowboarding: boots,
bindings, skis, and boards), inline skates, footwear, and apparel. Mavic: cycle compo-
nents. Bonfire: snowboarding apparel. Arc'Teryx: outdoor apparel for extreme condi-
tions, climbing harnesses, and backpacks. Cliché: skateboarding equipment and ap-
parel. Read more about Salomon’s engaging brand family on page 28.

We would also like to take this opportunity to warmly welcome all Salomon employ-
ees to Amer Sports. We hope that our magazine offers our new colleagues insights on
all our brands and sports. As our company expands, so do the content and topics of our
magazine, giving us the opportunity to produce an even more interesting magazine than
before.

The acquisition is subject to customary conditions including regulatory approvals.
It is expected that the transaction will be completed by the end of September 2005.
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EXPLOSIVE POWER.
Nanotechnology also
improves the character-
istics of squash rac-
quets. The frame of the
new nCode Team weighs
only 150 grams and
gives shots power and
stability.

POWER YOUR GAME.
Wilson’s new nPro tennis
racquets have a rigid frame
that gives competition
players power and accuracy
in their shots. The racquet
is 20 percent HyperCarbon
and 80 percent carbon fiber.

INFORMATION FOR EXERCISE AND
OUTDOOR PURSUITS ENTHUSIASTS.
The Suunto X3HR is an excellent
instrument suited to many kinds of

exercise. It gives heart rate, altitude,
and weather information. Available in
three colors: blue, ice (white), and now
a new option: black.

Al Next



THE ATTACKER'S
RACQUET. Wilson’s new
nCode badminton

racquets make use of
nanotechnology and are
made for competition
players and skilled
enthusiasts. The rigid-
handled n1 is head heavy
and designed for hard
hitting and those with an
aggressive playing style.

DESIGNED FOR BADMINTON. Wilson Blitz is an indoor court
shoe specially designed for badminton. Other notable features
of these lightweight shoes include good grip and breathability.

THREE SKIS IN ONE.
Buyers of Atomic’s new Triplets

skis get three skis, each one in a different
color. You can change the color combination of your skis
or keep the third ski as a back-up. This might be necessary for
those who go in for jumps and halfpipes. The Triplets Urban ski is designed

for hitting railings. The model has reinforced edges for durability and better slide
along metal. The lightweight and durable Triplets HP ski is designed for the pipe
and jumps.

Next | 5
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Six ... hundred ... meters ... behind
... Only ... a ... couple ... of ... hun-
dred...to..go...”
Both loved and feared by cyclists, the famous
Sa Calobra climb is 10 kilometers long and al-
most 800 meters high. Tapani Aaltonen has
climbed the first three-quarters. The final quar-
ter still remains.
“My... heart rate ...is ... still ... in ... check ...
in...the...one...hundred...and ... huh ... forties

Tapani's speech cuts off - and no wonder.
The winding road’s gradient, in places 14 per-
cent, doesn’t allow for long, uninterrupted sen-
tences. You form your own fillers from powerful
exhalations - ‘words’ that don’t hold any more
meaning than to say that it's tough going.

During the last few years, Mallorca has be-
come Europe’s number one spot for endurance
athletes and fitness enthusiasts. Many endur-
ance athletes build a base for summer competi-
tions at a spring training camp on Mallorca.

In spring and the fall, tens of thousands of
cyclists, runners, and triathletes travel to the
largest of the Balearic Islands to train and tour
in excellent conditions and breathtakingly beau-
tiful scenery. Many are aiming to build up their
physical fitness for summer competitions,
whether those are the Tour de France or the
men’s senior district championships.

Ascent ahead
On a sunny cliffside completely sheltered from
the wind, the temperature can reach almost 30
degrees. Sweat trickles between your helmet
and goggles, sometimes clinging to the goggles’
inner surface and blurring your field of vision.
Every u-shaped bend in the road is always fol-
lowed by another. It feels as if the road will never
cease rising. All sense of perspective vanishes.
The only sensible way to keep track of how much
of the ascent remains is to follow the altimeter.
The Suunto té6 wristop computer attached to
the competition bicycle’s frame is in SPD/DST
mode. Heart rate, speed, and altitude meters are
visible on the small screen. Behind the screen,
the meter is storing data on heart rates and the
change between them, ascents and descents in
meters, the kilometers and speeds registered by
the Suunto BikePod or the bicycle’s sensor.
Before “Calobra”, the meter/wristop com-
puter/Suunto té6 had that day already clocked
about 1,500 altitude meters and just under a
hundred kilometers. The exceptionally beautiful,
but also very punishing, serpentine road and the
return journey to Alcudia will significantly raise
the figures. Tapani is a very fit senior triathlete
- but even his resources are being put to the test.
This sessionis one of the two-week camp’s hard-
est. “After this sort of training, the bike should
speed along this summer,” Tapani says. -

as a training buddy

When an endurance athlete is building a base for summer competitions
at a spring training camp, obtaining detailed data on the effect of training

sessions is extremely important. The Suunto t6 is an irreplaceable aid.

Take your pal Moderation
along - or the Suunto t6

According to one saying, “At spring training
camp, you create the base for the season’s fail-
ures”. A good many athletes, and other fitness
enthusiasts with specific goals in mind, train in
excellent conditions and without everyday re-
sponsibilities — and at the same time too much
and too hard.

You'd need more than the fingers of one hand
to count the number of cases in which an athlete
from whom much was expected in the summer
season returned from an important camp sick,
injured, worn out, or just bored to death with the
whole thing. Tough goals have to be forgotten and
plans shifted into the far future.

A camp will be most successful when you
prepare for it carefully in advance and take your
best buddy along with you on every training ses-
sion: Moderation.

When Moderation is with you, he will usually
see to it that improving sessions are sufficiently
intense and recovery sessions do exactly what
they are supposed to. And Moderation is not
completely straight-laced: sometimes he allows
you to get a little revved up. When, for example,
the whole group sets off on an uphill spurt, Mod-
eration closes his eyes for a moment and hands
the baton to his brother Enthusiasm. However,
Enthusiasm cannot be allowed to set the pace for
long.

If Moderation doesn’t belong to your own
close circle of friends, you can take your own
personal trainer with you to help - a wristop
computer.

An analysis of the day’s training will tell you
whether the following day’s session should
be lighter or harder.

Next
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Suunto t6 at the training camp

4 Pace light and hard training days and weeks: Remember
to recover at least after every two hard days and keep every
third or fourth week distinctly lighter.

4 Adjust your training intensity: Check which EPOC levels
your training falls into, and keep your training load suf-
ficiently high during hard sessions and low enough during
recovery sessions.

4 Do a control session with a constant training load (for
example, at a certain speed): Analyze your training situation
with the aid of your heart rate level and training load (abso-
lute EPOC value).

4 Learn to recognize what high, medium, and low training
load sessions feel like to your system and what kinds of
training sessions best improve your fitness level.

4 Check your nutrient supply: Ensure that you regain all
the kilocalories used during the day through well-balanced
meals.

4 Keep a record of individual training sessions, weeks,
and years on your computer and return to them later as
required.

4 Compare the intensity of your training against other
people’s equivalent sessions using the TeamPack program.
4 Enjoy your training sessions for a second time by going
through them on the computer screen.

Tapani.Aaltonen’s (center, in black
shirt) ﬁeart rate, altitude, and EPOC
graphs for the day’s cycling trip also
interest his training buddies.

155

Level 3

Level 2

Level 1

F100m
A F 80 3

/\/\’R__\ i

00:00.00 "01:23.20 "02:46.40

At the bottom of the screen, the trip’s data
can be seen in numerical format: duration
6:36:42, length 139.63 kilometers, ascent
2,457 altitude meters, ascent time 2:50:50,
average speed 21.1 km/h, maximum
speed 62.5 km/h, average heart rate 115,
maximum heart rate 166, maximum EPOC
value 95 ml/kg, training effect 3.2, energy
consumption 3,870 kcal.

‘04:10.00 ‘ ‘05:33.20 ‘ ‘ o
Burning energy

Some hours later in the hotel's inner courtyard,
when night has fallen but it’s still warm, the com-
puter plots a diagram of the day’s cycling trip.
The height curve looks impressive. Heart rates
clearly follow the uphill and downhill sections.
The training load shown by the EPOC jumps well
into the fourth level at several of the steepest

8| Next



The fabulous cycling routes on Mallorca’s
west coast wind along the steep, high ground
between the sea and the mountains.

By monitoring

the bands on your
EPOC graph, you can
accurately pace your
training.

sections. This means that the training session
has had a very improving effect - but at the same
time has also been a very high load. The next
day’s session must be low in intensity and short
in duration, otherwise he won't be biking any-
where at all this summer ...

Even a plentiful buffet meal at the hotel in
the evening is not sufficient to top up the day’s
energy deficit. Next morning, Tapani again wakes
up with his empty stomach grumbling. This feel-
ing of hunger confirms what the training data
collected during the camp have told him in num-
bers: the amount of energy required for cycling

and running sessions varies daily between two
and five thousand kcal.

The level of energy consumption during a day
at camp is so high that you must constantly pay
attention to replenishing reserves - a store of
light snacks won't keep you filled up. At breakfast
and supper, you have to fill your stomach to the
limit. During the day, it's a good idea to consume
sports drinks, energy bars and, on a more staid
cycling trip, a light lunch. If the supply of energy,
muscle-building nutrients, and protective nutri-
ents required by your system is insufficient, ef-
fective and improving training stops too.

EPOC shows your training effect

In camp conditions, energy consumption is by no
means the only thing that it is good to have under
the Suunto té’s control. Without delay, your body
will use its own signals to inform you of a lack of
food - but it will usually only tell you about a ses-
sion whose training load has been too high when
it is already too late.

The EPOC graph, which is divided into bands
showing levels of training intensity, is an excel-
lent way to pace your training at camp. It helps
you make sure that between training days with a

highly improving effect, there are also enough
restand recovery days. Data transferred from the
Suunto té to a computer help you plan the follow-
ing days. Lines on the graph that extend into the
fourth level indicate that the following session
should be suitably light.

Tapani competes in the M50 series of triath-
lon and cycling competitions and the curve de-
picting his training intensity is like one from
endurance training textbooks. High training load
days are always followed by lighter sessions, and
after five days there are two consecutive recovery
days. After these, the hard-light rhythm contin-
ues, gathering pace until the end of the camp.

In addition to the Suunto té, one reason for
Tapani's sensible training rhythm is “Petteri's
knee”, as he laughingly puts it. Petteri Gronholm
is Tapani's good friend and a tough competition
partner. Petteri’'s knee became inflamed after the
first week of hard training and so they've had far
fewer hard joint training sessions than usual.

“It could well be that this rhythm has actu-
ally come about somewhat by accident,” admits
the triathlete. “On the other hand, | have been
completely worn out after many spring camps,
so it would be great if this year were better.” B

Next |9
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MALLORCA

- Mallorca is the largest of the

Balearic Islands, which belong
to Spain. It has an area of

3,640 square kilometers and a
population of 680,000. Palma is
the capital.

The island has 1,250 kilometers
of roads in total, 675 kilometers
of which are back roads with
little traffic.

The cycling season on Mallorca
is year-round, but the most
pleasant times are September
and October, and also in the
spring from January to May.
The island has an average of
300 sunny days a year.

Spanish, Catalan, and Mallorcan
are spoken on Mallorca. Many

locals speak English or German.

The Balearic Islands sponsor
the Balears cycling team, which
is on the Pro Tour.

orget about pigging out and lazing around! These days, Mallorca
isanything but anisland in the sun populated by masses of tour-
ists. Today, the largest of the Balearic Islands is known above all
else as a training paradise for cyclists and triathletes.

During the winter and spring especially, tens of thousands
of athletes, fitness enthusiasts, and tourers land at Palma’s Son Sant Joan
airport, looking forward to the island’s hundreds of kilometers of roads,
pleasant break spots, and glorious scenery. The airport’s luggage belts bring
round dozens upon dozens of plastic, fabric, and cardboard bicycle transport
cases, which then head towards their accommodation - only to return to the
bowels of the airport, and from there to Germany, Austria, Switzerland, and
the Nordic countries, one, two, or even three weeks later ...

Morning rush hour on the bicycle highway

Ten o’clock in the morning seems to be when the cyclists “start work”. It's
a difficult scene to describe in words, when on some outbound routes cy-
clists outnumber motorists many times over. The sight is awesome. Lines
made up of dozens of cyclists file past one after the other, except when a
group will occasionally want to overtake slower ones. Sometimes, a whole
lane is filled with cyclists. In one day on Mallorca, you may well see as many
cyclists as you would during a whole year at home.

The day’s cycling trips are geared toward a specific training effect or a
certain type of landscape: flat country, the monastery hills, the mountains,
the seashore, or a pleasant outdoor café.

If the morning rush hour happens at exactly ten o'clock, the return of
the cyclists to their hotels is staggered over a broader time scale. A couple
of hours is enough for some, while others only return as dark is falling.
Atrip of a couple of dozen kilometers may be sufficient for those on holiday,
but the odometers of competitive cyclists can clock up over 200 kilome-
ters.

Flat country and mountains

Mallorca offers everything that the cyclist could wish for. On the flat back
roads, you can build up your basic fitness level or recover from hard training
sessions. On the steep and winding mountain roads, you can develop your

maximum endurance and strength with a backdrop of unique and beautiful

Well-surfaced
asphalt roads
are one of
Mallorca’s trump
cards. The lightly
trafficked roads
entice tens

of thousands

of cyclists to the
island to train,
exercise, and
tour.

[
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Without a decent map, even more experienced
visitors can get lost on Mallorca. A coffee break
in Petra Square will give you time to plan

the rest of your route.

Deia, a picturesque artists’ town, is one of the
most popular stops for cyclists. The café’s

own garden provides all the ingredients for

the orange juice it serves.

scenery. It's both pleasing and safe to cycle on
Mallorca, as the roads are surfaced and in good
condition. There's not much traffic on the by-
roads and even on busier routes motorists will
usually keep an excellent lookout for two-
wheeled traffic. The varying landscape is pleas-
ing to the eye and offers everything from sea-
shores to verdant plains and mountains. Apart
from during the summer’s heat wave, the is-
land’s climate is well suited to sports.

12 ] Next

The cycling infrastructure on the island is
admirable. Many main roads are well signposted
with distances clearly marked. When it comes to
route maps, you're spoiled for choice. On a day
trip, it's worth taking along, for example, the wa-
terproof map on sale at the Hiirzeler rental agen-
cy, or Kompass' detailed map for hikers, which
also shows cycle paths. Bicycle rental agencies
in Mallorca are full of bikes in good condition to
suit all needs: the selection ranges from moun-
tain bikes and hybrids to road racing bicycles that
are always fitted with good equipment.

Mallorca’s top 10

| have cycled on Mallorca for a total of “only”
seven weeks, a good 3,500 kilometers in all.
Some routes, scenery, and cafés have remained
forever stuck in my mind. The following is a very
personal list, which is by no means meant to be
comprehensive or the final word.

1. Soller-Fornalutx-Puig: A road lined with or-
ange and lemon groves rises out of the beautiful
town of Soller, first to Fornalutx and then on to
join the main road. The tortuous road number
710 takes you up a height of 1,036 meters to Coll
de Puig Major. At the vantage point before the
tunnel, there is a fabulous view of the valley be-
low all the way to the sea.

2. Café del Calvari: A stairway rises from the
center of the town of Pollenca to a small chapel
atop atall hill. Small tables served by the nearest
café rest on its first broad steps. There are 365
steps in all, and climbing them is said to make
up for a year's sins.

3. Sa Calobra: The winding road also called “the
snake” is one of the island’s most famous climbs.
Acyclistdoesn’t have any other way of getting out
of the fabulous cove other than by pedaling to an
altitude of over 700 meters - or taking the boat to
Port de Soller. Down below on the seashore, you
can find the steepest prices for drinks on the
whole island: EUR 4.50 for an orange juice.

4. Petra Square: A meeting place for hundreds
of cyclists in the center of the old town. Around
midday, it's almostimpossible to find a free table
atone of the cafés. The square is not easy to find,
but it's worth looking for the way. Fresh orange
segments from the local orchards are brought to
the tables.

5.Deia: This town on Mallorca’s north-west side,
originally built as a fortress against pirates, is
definitely worth a visit. The old stone houses
nestle almost in layers on the mountain slopes,
and the orange groves shine with a lustrous or-
ange glow. A lunch break between the rugged
walls and blue sea gives you the strength to

tackle the climb to Coll de Puig Major, or Vallde-
mossa in the other direction.

6. Alcudia-Buger-Campanet-Selva-Caimari-Col
de Sa Bataia: From the seashore, you first cycle
over flat country to the hilltop villages of Buger
and Campanet, the climb to whichis a good warm
up for what is to follow. From Selva, you descend
a little to Caimari, known for its olive oil. The so-
called Lluc climb begins from here, an uphill sec-
tion of about eight kilometers.

7.Cycling stores: Thousands of cycling devotees
are drawn into the bowels of Ciclos Gomila in
Binissalem, Sport Bequi in Alcudia and Palma,
Ciclos Quintana in El Arenal, and many of Mal-
lorca’s other cycling stores to admire, fiddle, and
buy. They are tempted by the extensive ranges,
affordable prices, and the different brands and
colors compared to those available at home, as
well as the great service. Chains, sprockets,
tires, etc. are usually changed while you wait and
at no extra cost.

8. Cap Formentor: The peninsula jutting out into
the Mediterranean on Mallorca’s north-east cor-
ner is one of the island’s prettiest and most ex-
traordinary places. Unfortunately, others in ad-
dition to cyclists have also discovered this: the
road, which is narrow and in places in bad condi-
tion, is packed with rented cars and tourist bus-
es during the best season. In spite of this, it's
worth visiting the lighthouse. The route there
(and the same one back] from Port de Pollenca
is unforgettable.

9. Port d’Andratx-Valldemossa: You follow the
undulating road from the port of Andratx to the
town of the same name, climb to the Sa Cre-
mola pass, and descend to the sea. The road
follows the coastline along the high cliffs to the
little towns of Estellencs and Banyalbufar. The
views are magnificent: sea, mountains, villages,
and forest all mix together and draw your atten-
tion away from yourself.

10. The island’s back roads: Even though indi-
vidual stretches are difficult to name, the count-
less flat and peaceful roads, which are usually
lined with, not cars, but little walls, vineyards,
orange groves, fantastic scenery, and sometimes
even grazing sheep, deserve a place on this list.
Mallorca boasts hundreds of kilometers of these
kinds of dream routes for cyclists.

Was that ten already? | could have gone on
and on. Of the favored spots of cyclists who have
visited the island, at least the following did not
getamention: Orient, Alard, Cura, San Salvador,
Artd, Port de Soller, Sineu, Santa Maria, Espor-
les, Establiments .... Oh well, you should go and
take a look for yourself. B



@ Books

Joel Drucker: Jimmy
Connors Saved My Life.
Sport Classic Books, 2005

Journalist Joel Drucker has
delved deep into the life of

70s and 80s tennis star
Jimmy Connors. Drucker
conducted dozens of inter-
views for his book, helping
him to create a meticulous
picture of every phase in
Connors’ life. Drucker tells
us what made Connors
the player that won 109
tournaments and
remained in the world’s
top ten players for a record
16 years.
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2. Online

Mallorca by bicycle. If
Mallorca interests you, here
you'll find cycle rental shops,
hotels, and much more.
www.mallorca-cycling.com

Running over the Alps.

The first ever stage run
across the Alps begins on
September 4. In one week,
the runners will travel from
Oberstdorf in Germany, via
St. Anton, Austria, to Latsch
in Italy. You can follow the
stages of the run on the
Internet.
www.transalpine-run.com

For fitness professionals.
Fitness Management
magazine maintains

a website that presents
the latest gym and training
trends and news.
www.fitnessworld.com

Danger in the mountains.
Avalanches, storms, and
other sudden changes in
weather conditions are risks
which you must be aware of.
A New Zealand website.
www.mountainsafety.org.nz

Lehtikuva

Quote

“| usually play best in the most important matches.

| play best in a big stadium, when I’'m against the other
best players in the world.Sometimes, | am able to step out
of myself. | am in the moment, in my body playing the rally,
but I'm also watching myself as | do it, thinking: That was
great! How did | hit that shot?”

ROGER FEDERER IN ISSUE 7/2005 oF TENNIS MAGAZINE

Benni Raich is one of the biggest
favorites to win in the opening
competition of the Alpine Skiing World Cup.

Fri

What's on?

SEPTEMBER

SEPTEMBER 9 -
SEPTEMBER 11
SOLHEIM CUP, CROOKED
STICK GOLF CLUB, USA
The European and Ameri-
can women'’s golf elite
face each other in a team
competition every other
year. Nancy Lopez has
been chosen as the Ameri-
can team captain. Europe
heads for the competition
with top player Annika
Sdrenstam.

SEPTEMBER 17

IAAF GOLDEN GRAND
PRIX, SHANGHAI, CHINA
Top-level athletics
dominates China, and
next the Chinese will
dominate athletics.

The Golden League is
athletics’ toughest series.
Shanghai currently has

a five-year contract for
Grand Prix level competi-
tions.

OCTOBER

OCTOBER 9

CHICAGO MARATHON, USA
A good 30,000 competitors,
a fabulous route, plus

star runners making

top times. The Chicago
marathon has been run
since 1976. Last year's
competition winners

were Evans Rutto and
Constantina Tomescu-Dita.

OCTOBER 15 -

OCTOBER 16

ALPINE SKIING WORLD
CUP OPENING, SOLDEN,
AUSTRIA

The results of alpine skiers’
summer and fall season
training will once again be
revealed on the snow at
Sélden during the tradi-
tional World Cup opening.
On the basis of the opening
competition, you can
already say who will be
heading to the Torino
Olympics as favorite.

Next
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RUSSIA RISING

Large country, large potential.
Amer Sports has founded one of

its newest subsidiaries in Russia.

B Text by Markku Rimpilainen
B Photos by Oleg Klimov

T he Russian economy is rising at an annual
rate of 6-7 percent. Thanks to this, the
country’s sports equipment market is growing
faster than anywhere else in Europe.
“According to various estimates, retail sales
of sports equipment are valued at about 1.5 bil-
lion dollars a year. It's been forecast that the
market will grow tenfold over the next twenty

years,” says Werner Schneider, General Man-
ager of Amer Sports’ Russian subsidiary.

One hundred percent accurate figures for the
size of the market are not available anywhere,
because many companies in the field do not pub-
lish their financial statements. “My own view is
that the market is already larger than 1.5 million
dollars,” Schneider says.
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Based in Mega 1
In January, Amer Sports founded its own subsid-

iary in Russia representing the brands of Wilson
and Atomic.

Austrian Werner Schneider was chosen as
the General Manager of the Russian subsidiary.
Schneider has lengthy and comprehensive ex-
perience of the Russian market and has served
as the General Manager of the Estonian chain
Sportland. He considers this experience very
significant to his current work.

“| got a good picture of what the retail trade
is like here. It's crucial to know the situation not

The market for tennis in Russia is growing
faster than anywhere else in the world.

only in the wholesale trade, but also in the retail
trade.”

Amer Sports now has ten employees in Mos-
cow and good premises in the new Mega 1 shop-
ping center, which boasts a huge concentration
of stores, restaurants, and entertainment ser-
vices. Schneider is very satisfied with his office’s
location.

“The infrastructure is in good shape, which
is not always a given in Russia. It's easy to get to
us, there’s plenty of parking available, and our
customers can take care of all kinds of other
business when they visit us.”

Inthe shopping center, there are three large,
modern sports stores that are Amer Sports cus-
tomers. Schneider considers this a great plus.

“Customers coming in from elsewhere get
an idea of where the sports equipment business
is heading.”

Great potential in tennis

If you use the number of spectators as a yard-
stick, soccer and ice hockey are Russia’s most
popular sports. If you use the number of people
practicing sports, the largest are crosscountry
skiing and tennis, which suits Schneider and
Amer Sports. The popularity of downhill skiing
and snowboarding is also growing rapidly.

In many respects, Russia is the world’s num-
ber one country for tennis. “Right now, there is
no other tennis market in the world with the
same growth potential,” says Schneider.

Amer Sports and Wilson engage in extensive
cooperation with the Russian Tennis Federation.
One of the aims is to keep growing tennis in Rus-
sia. Wilson supports the Russian Tennis Federa-
tion through tournament sponsorships and a
substantial product donation intended for junior
development projects throughout the nation.

“This kind of cooperation has great signifi-
cance, because it improves the infrastructure of
the sport. In this project, a direct connection to
the country’s tennis federation is important,”
says Schneider.

Wilson is already an extremely well-known
brand in Russia. Because of this, it's worth Amer
Sports” while to focus on increasing the size of
the market. As the size of the tennis market
grows, so will Wilson's sales.

B
-
&

Austrian Werner Schneider is the General
Manager of the Russian subsidiary and has
worked in Russia for several years in sports
equipment imports and retail.

The largest crosscountry

skiing market in the world

In addition to tennis, crosscountry skiing is an-
other mainstay for Amer Sports in Russia. The
sport is extremely popular in Russia and espe-
cially in Siberia, where the winter is long and
snow is guaranteed.

“In many countries, there's a worry about
whether there’ll be enough snow. In Russia,
snow is not a problem. In Siberia, you can ski
until the end of April. However, in the northern-
most regions, the skiing season is interrupted
during January because of extreme subzero
temperatures,” laughs Schneider.

In Siberia and other northern regions of Rus-
sia, crosscountry skiing is almost a national
sport. Children still learn to ski at school and
crosscountry skiing is enjoyed by people of all
ages. The rise in living standards has not de-
creased Russians’ passion for skiing. The sport
is still loved in all layers of society.

“Crosscountry skiing holds the same posi-
tion as it does in the Nordic countries. The only
difference is that there are far more Russians.
The country has the world's largest crosscountry
skiing market,” says Schneider - and adds that
it's amusing that at least one thing in Russia is
now one of the world’s largest. >
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During the Soviet era, a million pairs of skis
were sold in Russia. Now, sales are about 400,000
pairs per year - and rising.

After the fall of the Soviet Union, a lot of
cheap skis were sold in the country, but now
there is also a market for more expensive
models.

Crosscountry skiing is also a popular com-
petition sport in Russia. Krasnoyarsk, Novosi-
birsk, Irkutsk, and Khanty-Mansiysk are strong
centers for crosscountry skiing that have pro-
duced dozens of Olympic winners and world
champions.

The Russian national team has long held
Atomic in high regard. In the coming season,
about half of the skiers in the national team will
be using Atomic equipment.

“Crosscountry skiing is a great opportunity

for us,” says Schneider.
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The alpine skiing boom has begun

Sales of alpine skiing equipment and snow-
boards have increased with the modernization of
the country’s ski centers.

The Ural, and especially the Caucasian,
mountains offer fabulous conditions for ski cen-
ters. Mount Elbrus is higher than Mont Blanc,
and in recent years a large and well-run ski cen-
ter has been built at its feet. The second largest
skicenterin the Caucasian mountains is Cheget.
The Karusel ski center, which will boast 20 ski
lifts and accommodation for 6,000 guests, is be-
ing planned for the Krasnaya Polyana area. The
plans have been drawn up by the French consor-
tium Gorimpex. This area has been earmarked
for Russia’s first Winter Olympics.

Small ski centers have also been built near
large Russian cities. You can go downhill skiing
in both Moscow and St. Petersburg.

According to Onboard Magazine, there are
about 500,000 snowboarders in Russia at the
moment. Skipress magazine estimates that
about 65,000 snowboards were sold in the coun-
try in 2004. This year, the number is expected to
double.

Local presence is important

In terms of its landmass, Russia is a remarkably
large country. The distances between places are
huge. Local centers are strong within their own

Training, both of the company’s own representa-
tives and in the retail trade, is an important part
of the Russian subsidiary’s operations.

™

areas. “We must not make the mistake of focus-
ing all our operations on Moscow. It's very im-
portant for us to have our own representatives in
all the major cities,” says Schneider.

Building a network of representatives is one
of Schneider’s most important tasks. The other
is to improve logistics and warehousing.

“Our operations are only just beginning, and
logistics and cooperation with the authorities are
at times challenging. However, | hope that we
will see improvements.”

Personnel training is the main focus in Amer
Sports’ own organizational development. “In-
vestments in training are the most productive,”
says Schneider.

In particular, the new subsidiary must de-
velop its systems for planning and monitoring
sales. Preparing for future demand is always
challenging in Russia, where sales figures have
fluctuated wildly even in recent times.

“I don’'t remember a single year of stable
growth since | started working in Russia. Instead,
it has been normal for sales to have risen and
fallen by as much as 60 percent.”

Chains have already arrived in Russia

The structure of the sports trade in Russia differs
somewhat to that in western countries. Some of
the largest manufacturers have had their own
retail stores in large cities for several years now:
a solution forced by a situation in which opening
their own store was the fastest way to bring prod-
ucts to market.

The structure of the sports trade has devel-
oped in dribs and drabs, and several viable indi-
vidual stores have sprung up in cities around
Russia.

Large chains have also shown interest in
Russia. Intersport and Sport 2000 have already
set up shopin the country. The Sportlandia chain
is a member of Sport 2000.

“Chains are consolidating their position, but
I'd estimate that their market share will fall short
of Central Europe. Individual independent busi-
nesses are strong, because they are close to the
residents and local authorities.”

Both chains and privately owned stores are
evolving and growing rapidly - a trend driven by
the fierce and continuing rise in demand. 18 mil-
lion customers visit the Mega 1 shopping center
annually. A great many of them also pop into the
sports stores. ®

Wilson’s Brand Manager Andrei Chruljev
on the Russian subsidiary’s premises in the
new Mega 1 shopping center.




The skis have an
asymmetrical
frame structure.
The nanoframe is
closed at the tip,
but open at the tail.

The Izor 9:7 replaces the
old C9 model, which was
the world’s best selling
alpine ski. Thanks
to the torsionally
rigid tip, the
ski turns
easily.

Nanotechnology
in alpine skis

Atomic is the first manufacturer to make use

of nanotechnology in its skis. The skis in the new

Izor series have a nano-enhanced frame whose

tip has greater torsional rigidity than the tail.

Thanks to this, the skis turn easily and natu-
rally.

The secret of the Izor skis” per-
formance cannot be seen from the
outside. The structure of the frame
has been reinforced using nano-
technology. The voids between fi-
bers have been filled with tiny sili-
con molecules, making the nano-
enhanced fiber structure lighter
and stronger than steel.

Apart from nanotechnology, the
Izor series’ biggest technological
innovation is the asymmetrical
frame structure. The frame is
closed at the tip but open at the tail.

Thanks to this, the torsion index is greater at the
tip than the tail.

The ski turns easily, because the torsionally
rigid tip needs only a very slight tilt to lead the tip
into a turn. Control in the end stage of a turn is
easy and pleasing, because the structure of the
tail dampens any possible sideslip. Izor skis per-
form well in sliding turns, but their edge hold is
also enough for carving turns.

All Izor skis are general use alpine skis that
performwell on both soft and hard snow. The line
contains four different alternatives, categorized
according to their torsion index. The 9:7 model
has the highest torsional rigidity and is a down-
hill ski suited to general use by even proficient
skiers. At the less torsionally rigid end of the
range, you will find the 3:1, which is an easy-to-
use ski for beginners.

The Izor skis will replace Atomic’s popular C
series of carvers. Lengths range from 132-177
centimeters. ®
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Timothy Noakes is known
internationally for his work on the
science of running. His reputation
for straight talking precedes him.
Those who are unfamiliar with his
directness can be amused, taken
aback, or both at the same time.
Take a deep breath and read on.
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oakes was born in Zimbabwe and grew

up in South Africa. While attending the

University of Cape Town as a medical stu-

dent, he was bitten by the running bug. “I was a

rowing blue at UCT. One day we couldn’t train

and | decided to go for a run around the lake,”
recalls Noakes.

“After 40 minutes it was as if | had been

given something, | felt so high. Just like that -

snap! | realized my brain’s receptors were stim-

B Text by John Pagni
B Photos by Marjo Koivumaki

ulated by exercise. There was a chemical link.
Runs of 3-4 hours would put me in heaven - ab-
solutely amazing!”

That 1969 jog was followed by greater feats
as Noakes became hooked. "l wanted to run the
Comrades Marathon (90 kilometers, Durban-
Pietermaritzburg), which is every young South
African’s dream after playing rugby for the
Springboks. It's a hilly but beautiful course on the
east coast. Two years before, | couldn’t have run




Timothy Noakes giving a talk at Suunto’s
coaching seminar, which was held in Helsinki
during the IAAF World Athletics Championships.
Noakes emphasized that the brain acts in a
governing capacity: the brain never ‘recruits’

all the muscle power, but rather always keeps
some in reserve.

a kilometer - and now | had done 90 in a time
much faster than | ever imagined. Then | under-
stood we set our limits too low. With training you
can achieve beyond what you thought possible.”

His track record in long-distance running is
similarly breathtaking. Between 1971-1990,
Noakes completed over 70 marathons and ultra-
events, including seven Comrades Marathons,

Should everyone run then? "No. Physical activity
is the key. | belonged to the last generation who
ran, today’s youth have other things to do and the
health consequences are terrible.”

with personal bests of 6 hours 49 minutes for
the longer and 3 hours 59 minutes for the stan-
dard. He then took up cycling and triathlon, com-
pleting the 105-kilometer Argus Cycle Race
eight times.

The call of academia

Appropriately, his experience and education have
been the bases for a brilliant career that has
seen over 350 papers and three books published,
a quiver of titles and awards, plus the accolade
of being invited to sit on important international
committees.

He initially graduated as a Doctor of Medi-
cine in 1974, but both running and physiology
had grabbed his interest. “When | read about it
inthe 1970s, | thought it didn't explain what | was
experiencing. This was the time when the phys-
ical exercise movement was taking off after the
East German successes and the high altitude
(1968 Mexico City) Olympics. Sports science was
seen as a way of improving performance,” says
Noakes.

Soin 1981, Noakes started his own research
with modest facilities: himself, a laboratory as-
sistant, and a stationary bicycle in a basement at
UCT's Department of Physiology. The South Af-
rican Medical Research Council joined the fund-
ing in 1989 and he was made professor. In 2000,
the name of his unit was changed to UCT/MRC
Research Unit for Exercise Science and Sports
Medicine. It is now located within the Sports Sci-
ence Institute of South Africa.

“Now we have our own building, staff and
student body of 80, and a successful commercial
operation that underpins our research and ac-
tivities,” Noakes says happily. “Our graduates
are spread all over the country and even inter-
nationally.”

Debunking myths and

introducing the ‘governor’

Not a man to mince his words, Noakes dismiss-
es most of the research that has been carried out
into muscular efficiency in sport. “One of physi-
ology’s problems is that people measure small
things and explain the universe based on that
measurement - something I'm getting away
from,” emphasizes Noakes.

Timothy Noakes with Carolina Kliift's coaches
Tobias Karlsson (middle) and Hakan Widlund
(right). All three spoke at the Suunto seminar.

POSITIONS:

% Professor in the Discovery Health Chair of
Exercise and Sports Science, Department of
Human Biology, UCT, 2000-

* Director of Medical Research Council/UCT
Research Unit for Exercise Science and Sports
Medicine in SSISA, 1989-

APPOINTMENTS:

% Editorial board of 14 scientific publications
(13 international and 1 South African)

#* 1999: 1 of 22 founding members of
the I0C Olympic Science Academy.

BOOKS:

% 'The Lore of Running’, now in its 4th edition.

% 'Running Injuries’, co-author Steve Granger

% 'Rugby Without Risk’, co-author
Morné du Plessis

“When something is measured that's fine,
butwhatitactually meansin physiological terms
| don’t know. Our evidence says the brain never
‘recruits” all the muscle power, there’s always a
reserve. The brain could recruit more, but choos-
es not to.”

This hypothesis is called the ‘Central Gover-
nor Model" whereby the brain controls our body
and slows it down well before total exhaustion is

reached and death is the ultimate outcome. He »
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and fellow researcher Alan St Clair Gibson
postulate that this originates from prehis-
tory when a reserve of energy to flee an en-
emy or animal was necessary.

The lore and mores of running

In 1976, Noakes attended the New York Acad-
emy of Sciences seminar on marathons.
James Fixx was also present and later wrote
the bestseller 'The Complete Book of Run-
ning” based on what he heard and saw.

“Terribly positive book, captured the
times perfectly, and people thought that
health problems could be solved by running.
| read it and knew | could do better,” says
Noakes.

His classic ‘'The Lore of Running’ came
out in 1984 and has become the ‘running
encyclopedia’. “It's a more complete book
containing nearly everything about the sub-
ject. | wanted to make it readable for the
average person, though there’s a lot of phys-
iology and medical aspects.

“It has practical stuff for novices too, like
a text book and guide with history. Buyers
eventually read all 944 pages and are better
for it!” claims Noakes with his trademark
disarming smile.

Hindsight and the future

Should everyone run then? “No. Physical ac-
tivity is the key. | belonged to the last gen-
eration who ran. Today’s youth have other
things to do and the health consequences are
terrible as we slip into inactivity.”

He has also learned the effects of over-
exercising. “Although | was never a world-
class athlete, | ran a hell of a lot and dam-
aged my muscles as|didn’t give them enough
time to regenerate. | did 70 marathons in 20
years - they should've been spread over 50!
| recommend cycling and swimming as we
age.”

Noakes feels the future of athletics looks
bleak, as athletes are now at the limit of hu-
man performance and improvement will
come via ‘manipulation’. And changing peo-
ple’s thinking is the biggest hurdle in improv-
ing coaching.

“Give me the world's best athlete and |
can be the best coach. The two sides must
match on an emotional level. However, the
best athletes are not only the nicest people,
but they are complete people too.” B

Making the most of

In August, Suunto organized
two coaching seminars

in downtown Helsinki, where
the Suunto t6 training device
was showcased. With the IAAF
World Athletics Championships
taking place in the Finnish
capital the same week, it was
the perfect stage.

B Text by John Pagni
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round 200 guests attended each day -

mainly coaches and their support staff,

but also athletes, media representa-
tives, and other interested parties. As the semi-
narincluded a short presentation of the t6 sand-
wiched between the other talks, the seminar’s
theme focused on the use of data in improving
the performance of top athletes.

In his welcoming speech, Roger Talermo,
Amer Sports CEO and President of the Finnish
Olympic Committee, stated that the use of infor-
mation technology in sport is still in its infancy.
Mr. Talermo feels that this is a generational issue
that will change. >
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